
Network for a 
Healthy California 

Local Food and Nutrition Education 

Orientation for FFY 2012 Awards 

Funded by the USDA’s Food Stamp Program through the California Department of Public Health’s Network for a Healthy 

California. These institutions are equal opportunity providers and employers.  The Food Stamp Program provides nutrition 

assistance to people with low income. It can help buy nutritious food for a better diet.  For information on the Food Stamp Program, 

call 1-888-328-3483. 
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Presentation Outline 

1. Introduction to the Network  

2. SNAP-Ed & Network Guidelines 

3. Programmatic Network Requirements 

4. Resources 

5. Trainings and Meetings 
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Section 1 - Introduction 

• History, Mission, Goals  
 (GM Introduction) 

• Organizational Chart 

• Network Units and Teams  
 (GM Program section 702) 

• Regional Networks  
 (GM Program section 904) 

• Network Campaigns and Programs  
 (GM Program section 701) 
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History of the Network 

1997     USDA approves first state plan with 4 
LIAs & 2 CDHS partners 

 

1998 Official launch of Network 

 

2005 Over 120 Network-funded projects, 
including LIAs, NIAs, Faith, and LFNE 
projects 

 

2007  Official launch of new Network brand: 
Champions for Change 
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Mission Statement  

The mission of the Network for a Healthy 

California (Network) is to create innovative 

partnerships that empower low-income 

Californians to increase fruit and vegetable 

consumption, physical activity and food 

security with the goal of preventing obesity 

and other diet-related chronic diseases.   
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CDPH Organizational Chart 

Division of Chronic Disease and Injury Control (CDIC) 

Cancer Control Branch 

Network for a Healthy California (Network) 

California Department of Public Health (CDPH) 

Center for Chronic Disease Prevention and 

Health Promotion 
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Network Units and Teams 
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Research and Evaluation Section 
(RES) 

Goal: To advance the evidence base for 

large-scale, vertically integrated social 

marketing campaigns targeting SNAP-Ed 

eligible audiences 

  

– Provides state-specific health statistics and 

data through its statewide surveys.  

– Provides research and evaluation support 

to Network funded projects.  
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Media and Communications Team 

• Responsible for the development and 

execution of a statewide broad audience 

advertising effort and complementary public 

relations and publications support 

 

• Covers three areas: 

– Marketing and Advertising 

– Public Relations 

– Publications Development and Distribution  
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Regional Networks  
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Regional Networks 

• The Regional Networks are a resource for YOU 

• Serve as a liaison between regional, state, and 

federal programs 

• Support efforts among CalFresh participants 

and similar low-income residents to eat healthy 

diets and get daily physical activity  

• Accomplished through three core areas:  

– Coordination 

– Collaboration  

– Implementation of targeted campaigns and programs 
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Regional Networks 

http://www.cdph.ca.gov/programs/cpns/Pages/RegionalNetworks.aspx 
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Network for a Healthy California  
Campaigns and Programs  

• Consists of five targeted campaigns and 

programs that extend healthy eating and 

physical activity messages 

– Children's Power Play! Campaign 

– Latino Campaign 

– African American Campaign 

– Worksite Program 

– Retail Program 
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Network for a Healthy  
California—Children’s Power Play! 

Campaign 

www.networkforahealthycalifornia.net/PowerPlay 

http://www.networkforahealthycalifornia.net/PowerPlay
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Network for a Healthy  
California—Latino Campaign 

www.networkforahealthycalifornia.net/Latino  

http://www.networkforahealthycalifornia.net/Latino
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Network for a Healthy  
California—African American 

Campaign  

www.networkforahealthycalifornia.net/AfricanAmerican  

http://www.networkforahealthycalifornia.net/AfricanAmerican
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Network for a Healthy 
California—Worksite Program 

Fit 

Business 

Kit cover 

pic  

www.networkforahealthycalifornia.net/Worksite  

http://www.networkforahealthycalifornia.net/Worksite
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Network for a Healthy  
California—Retail Program 

www.networkforahealthycalifornia.net/Retail   

http://www.networkforahealthycalifornia.net/Retail
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Section 2 – SNAP-Ed & Network 
Guidelines 

• SNAP-Ed Website 

• Network Guidelines Manual  

• Program Letters 

• CalFresh Promotion vs. CalFresh Outreach  
 (GM Program section 409) 
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SNAP-Ed Guidance 

http://snap.nal.usda.gov/ 

http://snap.nal.usda.gov/nal_display/index.php?info_center=15&tax_level=1
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Network Guidelines Manual 

On the Network homepage: 
www.cdph.ca.gov/programs/CPNS/Pages/default.aspx 

 

Under the “Local Incentive Awardees 
(LIA)” section 

 

 Click on Guidelines Manual 

• Fiscal Section 

• Program Planning and Resources 
Section 

• Allowable and Unallowable Costs 
 

 

http://www.cdph.ca.gov/programs/CPNS/Pages/default.aspx
http://www.cdph.ca.gov/programs/cpns/Pages/FiscalGM.aspx
http://www.cdph.ca.gov/programs/cpns/Pages/LIAProgramGuidelinesManual.aspx
http://www.cdph.ca.gov/programs/cpns/Pages/LIAProgramGuidelinesManual.aspx
http://www.cdph.ca.gov/programs/cpns/Documents/Section IV. Allowable and Unallowable Coss.pdf
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Informal Changes to SOW 

• Minor SOW changes that do not alter 

the basic scope, goal, purpose or 

contract amount 

 

• Must contact assigned Program 

Manager prior to making changes to the 

SOW 

 

• Refer to the LIA Guidelines Manual for 

the Informal SOW Change Process 
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Changes to Intervention Sites 
and Materials Usage 

• All requested changes in locations and 

materials need to be submitted to your PM 
 

• Must not overlap with UC FSNEP/SNAP  

(if in schools) 
 

• Network submits changes to USDA 

quarterly for approval 

– USDA disallowance if activities are conducted 

at a site that has not been approved. 
 

• See Program Letter 10-04 
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Changes to Intervention Sites 
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GIS Map Viewer 

http://www.cnngis.org/ 

 

http://www.cnngis.org/
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Program Letters 

• Program letters are official notifications of updated 
guidelines and are part of your contract. 

• Sent via blast e-mails and posted on our website 
http://www.cdph.ca.gov/programs/cpns/Pages/ProgramLetters.aspx 

 

Program Letters 2011 
PL 11-01 Mileage Reimbursement Rate Change (PDF)     

PL 11-02 Restriction of NERI and SWAG Items (PDF)     

PL 11-03 Bi-Weekly Time Logs (PDF)     

FFY 2012 BWTL (PDF)    

FFY 2012 QTS Request Form (Word)    

FFY 2012 Automated Time System Request Form (Word)   

PL 11-04 Mileage Reimbursement Rate-Revised (PDF)     

PL 11-05 USDAs MyPlate Promotion (PDF)     

PL 11-06 IT Protocols (PDF)  

http://www.cdph.ca.gov/programs/cpns/Pages/ProgramLetters.aspx
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CalFresh 
Promotion vs. Outreach 

(GM Program Section 409) 

CalFresh 

Promotion 

CalFresh 

Outreach 
≠ 

CalFresh Promotion: SNAP Allowable 

 

CalFresh Outreach: SNAP Unallowable 
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CalFresh Promotion 

• A brief message providing information on the 

availability, benefits, and application 

procedures for CalFresh 

 

• CalFresh promotion activities can not stand 

alone, but must be part of and integrated 

within a larger educational program and must 

occur in the context of nutrition education 

 

• Example: Leading SNAP participants through 

nutrition education activities to identify food 

stamps as a means to extend a household 

budget 
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CalFresh Outreach 

• Providing assistance to individuals who might 

be eligible for CalFresh that would help them 

make an informed decision whether to apply 

to the program 

 

• The Network partners with California 

Association of Food Banks, Central Valley 

Health Network, and other agencies to 

conduct CalFresh Outreach activities 
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Section 3 – Programmatic Network 
Requirements and Guidelines 

• Important Dates  

• Site Visits  

• Reporting Requirements   

 (GM Program section 800) 

 



Important Dates 
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October 1st  Federal Fiscal Year begins 

October 15th  Annual Progress Report/SAAR due 

November 1st Impact Evaluation Plan due 

December 31st 
Final 4th Quarter Invoice Documentation Report due for 

previous fiscal year 

January 15th 
Updated Budget Justification and Project Synopsis forms due 

for next fiscal year 

January 30th 1st Quarter Invoice Report due 

April 15th Semi-Annual Progress Report/SAAR due 

April 30th 2nd Quarter Invoice Documentation Report due 

June 31st Impact Evaluation Report and Plan due 

July 31st 3rd Quarter Invoice Documentation Report due 

September 30th Federal Fiscal Year ends 
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Site Visits 

• Contract Compliance Monitoring Unit (CCMU) 
visit will occur during FFY 2011 through 2014 
(3 week notice) 

 

• CM/PM and Evaluation Staff and Consultants 
visit will occur minimum once per 3 year 
contract cycle (2 weeks notice) 

 

• USDA site visits may occur with advance 
notice 

 

• Besides site visits, periodic Desk Review will 
be conducted periodically by CM 
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Reporting Requirements 

• Semi-Annual Activity Report 

(SAAR) 

• Activity Tracking Form 

(ATF) 

• Semi-Annual Progress 

Report 

• Annual Progress Report 

www.cdph.ca.gov/programs/cpns/Pages/ProgressReport.aspx 

 

http://www.cdph.ca.gov/programs/cpns/Pages/ProgressReport.aspx


35 

Reporting Requirements 

• Two reporting periods each year 

– April 

• SAAR (October – March) 

• Activity Tracking Form (October – March) 

• Semi-Annual Progress Report Form 

 

– October 

• SAAR (April – September) 

• Activity Tracking Form (April – September) 

• Annual Progress Report Form (entire year) 

• Progress Report Narrative (entire year) 

• Attachments (SOW “Evaluation” column) 
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Progress Report Forms 

Semi-Annual Progress Report Form 

• Reports activity from October 1st to March 31st  

• Due April 15th 
 

Annual Progress Report Form 

• Reports activity from October 1st through 

September 30th 

• Due October 15th 
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Progress Report Narrative 

• Provides an opportunity to share 

experiences in working towards your SOW 

objectives and activities in a narrative 

format 

 

• Two parts: 

– Success Story 

– Challenges – Revised, Delayed, or 

Incomplete Objectives/Activities 
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Attachments 

• Required only for the Annual Progress 

Report 
 

• Attachments should include deliverables 

in the Evaluation/Tracking column of your 

SOW 

 



39 

Activity Tracking Form (ATF) 
EARS (Educational & Administrative Reporting System) 

Alexis Narodovich: e-mail - alexis.narodovich@cdph.ca.gov 



               

 

We would like to learn about people who attend our activities to help us improve services. Your answers are combined 

with everyone else’s and cannot be used to identify you. Everyone here today should fill out one of these forms. 

Thank you for your help!                                     

1) Do you participate in CalFresh (Food Stamps, SNAP, EBT) or the Free School Meal program? 

      Yes (SKIP TO QUESTION 3)          No 

2) If you answered YES to question 1, go to question 3. If you answered NO, check any programs you take part 

in:   

 CalWORKS                  Women, Infants, & Children (WIC Program)  

 Head Start                              Reduced Price School Meal                                  

 California Food Assistance Program (CFAP)   Summer Food Program 

3) Please check your age range:    0-5 years    5-17 years    18-59 years    60+ 

4) Please check your sex:        Female       Male 

5) Is this the first time you have filled out this form since October 1, 2011?  

 Yes (GO TO QUESTION 6)    No/Don’t know (STOP HERE) 

6) Please choose one group that describes you best.  

HISPANIC/LATINO ORIGIN  NON-HISPANIC/LATINO ORIGIN 

 White       White 

 African American    African American 

 Native American/Alaska Native                       Native American/Alaska Native 

Hawaiian Native/Pacific Islander                       Hawaiian Native/Pacific Islander    

 Asian     Asian  

Two or more of the races above                          Two or more of the races above 

Participant Data Collection Card 
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It All Fits Together! 

•Semi-Annual Report 

•Annual Report of what was done 

•Deliverables - in form of 
attachments 

•Analysis sent back to 
contractors 

•Links to SOW 

•Goals 

•Objectives 

•Activities 

•ATF (records activities) 

•Information should match 
SOW 

•Tells the what, who, and 
where 

Project 
Synopsis 

Scope of 
Work 

Progress 
Reports 

Budget 
Justification 
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Section 4 – Resources 

• Network Websites 

• Branding Guidelines Manual  

• Acknowledgement  
 (GM Program section 403 & 404) 
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Network Website 

 

http://www.cdph.ca.gov/programs/cpns/pages/default.aspx 
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LFNE Website 
http://cdph.ca.gov/lfne   

 

http://cdph.ca.gov/lfne
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Basecamp 

 
https://cpnsnetwork.basecamphq.com/login 
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Nutrition Information Resources 

http://rds.yahoo.com/_ylt=A0S020zacspKKg8AfbCjzbkF/SIG=13gnr5aan/EXP=1254868058/**http:/blog.aarp.org/shaarpsession/Fruits  Veggies More Matters Logo.JPG
http://rds.yahoo.com/_ylt=A0S020r6cspKjw8AQzijzbkF/SIG=12gnvhtmh/EXP=1254868090/**http:/img.brickhouse-childsafety.com/resources/cdc_logo.png
http://www.choosemyplate.gov/foodgroups/index.html
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Branding Guidelines Manual  

www.networkforahealthycalifornia.net/Library/docs/BrandingGuidelinesManual.pdf 

 

http://www.networkforahealthycalifornia.net/Library/docs/BrandingGuidelinesManual.pdf


48 

 

 Branding Guidelines: 
Creating a New Flyer 

• Allow for white space and organic flow 

• Plan for a “hierarchy” (levels of information) of 

heading  and subheadings 

• Use the photo library on the website 

• Correct use of co-branded logos at the minimum size 

of .75 not smaller 

• Place a prominent Network logo on the top of the page 

• Use the correct funding statement 

• Use one primary color and two main complementary 

colors  

• Use the correct replacement fonts from the Branding 

Manual 
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Examples of Flyer Templates 
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NETWORK/USDA 
Acknowledgment Statements 

Complete Version 
English 

• This material was produced by the California Department of Public Health’s Network for a Healthy California with funding from USDA 

SNAP, known in California as CalFresh (formerly Food Stamps). These institutions are equal opportunity providers and employers. 

CalFresh provides assistance to low-income households and can help buy nutritious foods for better health. For CalFresh information, 

call  

1-877-847-3663. For important nutrition information, visit www.cachampionsforchange.net. 

 

Spanish 

• Este material fue producido por la Red para una California Saludable del Departamento de Salud Pública de California con fondos de 

SNAP del USDA, conocido en California como CalFresh (antes conocido como Estampillas de Comida). Estas instituciones son 

proveedoras y empleadoras que ofrecen oportunidades equitativas. CalFresh ayuda a gente con bajos ingresos a comprar comida 

nutritiva para una mejor salud. Para información sobre CalFresh, llame al 1-888-9-COMIDA. Para información nutricional, visite 

www.campeonesdelcambio.net. 

 

The complete Network/USDA statement is required for longer and full length materials, including but not limited to: 

 

 

 

 

 

 

 

 

 

 

Instructional materials should include the acknowledgement on the cover, table of contents, reference. Citation pages, and any stand-along 

components. 

 

 

Books Newsletters 

Brochures Newspaper Articles (including editorials) 

Calendars Periodical Articles 

Conference Binders Registration Materials (e.g., forms, etc.) 

Cookbooks Videos/CDs/DVDs 

Corporate Identity Items (e.g., letterhead, folders, etc.) Websites/Webpages 

Curricula Workbooks 

Guidebooks Workshop Manual 

Murals (may be provided on a separate plaque located near the mural) 

http://www.cachampionsforchange.net/
http://www.campeonesdelcambio.net/
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NETWORK/USDA 
Acknowledgment Statements 

Space-limited Version 
English 

For CalFresh information, call 1-877-847-3663. Funded by USDA SNAP, an equal opportunity provider and employer. Visit 

www.cachampionsforchange.net for healthy tips. •California Department of Public Health 

Spanish 

Para información sobre CalFresh, llame al 1-888-9-COMIDA. Financiado por SNAP del USDA, un proveedor y empleador que ofrece oportunidades 

equitativas. Para consejos saludables, visite www.campeonesdelcambio.net. •Departamento de Salud Pública de California 

 

 The space-limited Network/USDA statement may be used in materials with limited space, including but not limited to: 

 Agendas   Menu Slicks 

 Brochures   Newsletters 

 Conference Binders  Posters 

 Curricula   PowerPoint Presentations 

 Fact Sheets   Videos/CDs/DVDs 

 Flyers   Workshop Manual  

 Guidebooks 

 

Instructional materials should include the acknowledgement on the cover, table of contents, reference/citation pages, and any stand-alone 

components. 

Shortest Version 
English 

Funded by USDA SNAP, known in California as CalFresh. •California Department of Public Health 

  

Spanish 

Financiado por SNAP del USDA, conocido en California como CalFresh. •Departamento de Salud Pública de California  

 

The shortest version of the Network/USDA statement may be used on materials with very limited space, including but not limited to: 

• Recipe Cards 

• Surveys 

• Videos/CDs/DVDs Labels 
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Network Online Ordering 

• Allowable materials 

• Technical assistance:  

networkcustomerservice@cdph.ca.gov 

• Phone:  Kisha Holmes 916-449-5457 

www.championsforchangematerials.net 

 

https://web3.kpcorp.com/v2/com/mod/stdlogin/entry.asp?js=1 

 

mailto:networkcustomerservice@cdph.ca.gov
http://www.championsforchangematerials.net/
https://web3.kpcorp.com/v2/com/mod/stdlogin/entry.asp?js=1
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Section 5 – Trainings and 
Meetings 

• Network for a Healthy California Master 

Calendar 

• Network Sponsored Trainings  
 (GM Program section 902) 

• Non-Network Sponsored Travel Form  
 (GM Fiscal Appendix A27) 
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Network for a Healthy California  
Master Calendar 

www.networkforahealthycalifornia.net/calendar.htm  

http://www.networkforahealthycalifornia.net/calendar.htm


Network Sponsored Trainings & 
Meetings 

– Webinar series  

– Annual Network conference 

– Quarterly Conference Call 

– Regional Trainings and Meetings 

– Always 100% allowable, no proration for 

FTE needed 
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Non-Network Sponsored Travel 

• In State travel 

– Pro-rated based on allowable content and 

FTE 

• Out of State and National Conferences  

– Must be listed in the state plan  

– limited to 4 SNAP-Ed funded staff statewide 

– Pro-rated based on allowable content and 

FTE 
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Request Form for Non-Network  
Sponsored Travel 

www.cdph.ca.gov/programs/CPNS/Pages/FiscalGMAppendix.aspx  

http://www.cdph.ca.gov/programs/CPNS/Pages/FiscalGMAppendix.aspx
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New Horizons 

• California SNAP-Ed will be 

changing to Nutrition Education 

and Obesity Prevention (NEOP) in 

FFY 2013  

– Drafts of the new regulations will 

be available in January 2012 

 



Thank You! 


